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Outline of Discussion

• Social Media: a disruptive medium 

• Examples from public sectors

• Some Challenges & Solutions

• Examples of Tools & Services 

2



SOCIAL MEDIA
A disruptive medium
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What is Social Media?

“any highly scalable and accessible 
communications technology or 
technique that enables any 
individual to influence groups of 
other individuals easily.” 

~John Blossom, author of Content Nation, 2009

“Tools and platforms people use to publish, 
converse and share content online. The tools 
include blogs, wikis, podcasts and sites to 
share photos and bookmarks.” 

~US Air Force, November, 2009
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Some Statistics

• Virtual Worlds – 1 billion registered members (10/10)

• Facebook – more than  640 million users (3/11)

• YouTube – hundreds of millions of users (3/11)

• Twitter – 175 million registered users (3/11)

• MySpace – 125 million registered users (3/11)

• LinkedIn – 100 million members (3/11)
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Social Media Use by Federal Agencies

IBM Center for the Business of Government 
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http://www.businessofgovernment.org/report/how-federal-agencies-can-effectively-manage-records-created-using-new-social-media-tools�


INITIATIVES FROM PUBLIC SECTORS
Core-mission Related Social Media Examples



Social Media Links from Website
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National Archives Recovery Team 
& Facebook

The National Archives Recovery 
Team (NARA, 2010, May 20), 
which is comprised of Special 
Agents and an Investigative 
archivist and falls under the 
Office of the Inspector General 
(OIG), investigates allegations of 
missing, alienated, and stolen 
federal documents from The 
National Archives. 



Archivist Ferriero’s blog is 
used to highlight items of 
interest from the National 
Archives – such as Michael 
Jackson’s patent for a 
“method and means for 
creating anti-gravity illusion.”
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Flickr & LOC & Crowdsourcing

Source: 
http://www.flickr.com/photos/library_of_congress/sets/72157
623063035332/ Photos identified by the public in response to 
a plea from the LOC.

“All of the video and 
photo information that 
will be shared on social 
networking sites will be 
‘repurposed,’ data 
that's already available 
on existing government 
Web sites.” 

These images may, 
therefore, already be 
managed. Another 
question arises, 
though: What, if 
anything, should be 
done to record the tags 
and comments added 
by citizens in response 
to the Library’s request 
for assistance?  
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http://www.flickr.com/photos/library_of_congress/sets/72157623063035332/�
http://www.flickr.com/photos/library_of_congress/sets/72157623063035332/�


Health Emergency
Use CDC info

Peanut butter recall widget
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SOME CHALLENGES & SOLUTIONS
Social Media & Records Management



Social Media: How is it different?
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Getting institutional buy-in

NARA & the Archivist of the U.S.





Updating LinkedIn Profile

Update Profile| Action | Block after initial post except for authorized users



Email within LinkedIn

Another email service | Correspondence or Sales Literature | Archive/Post-Review



Twitter Favorites

Favor a Tweet | Action | Endorsement |Block



Social Media / Records Retention Crosswalk
Forms of Communications

Social Media Content
(examples for discussion only)

Focus group in webinar (PRA)

Blogs with comments disabled

Blogs with comments enabled

Wiki

Profile, pictures, banner ads

Tweet

Retweet

Social Networking sites

Announcement on Facebook Wall

Reply to post (social networking site)

YouTube Video

Email within social networking sites

Chat Room Discussions (LinkedIn Q&A)

Existing Records Schedule
(possible existing categories)
Information gathering (survey)

Diaries or Journal; Press Releases (FINRA – advertising)

Interactive, electronic forum (FINRA – public appearance)

Project file, Collaborative authoring & editing

Advertisement

Public Appearance; Advertisement

Public Appearance; Endorsement

Interactive, electronic forums

Public Appearance; Press Release 

Correspondence

Personal Appearance

Correspondence (manage as other email)

Public Appearance
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EXAMPLES OF TOOLS AND SERVICES
Social Media & Records Management



http://forum.webcontent.gov/?page=TOS_agreements

http://forum.webcontent.gov/?page=TOS_agreements�


12/15/10 Dr. Patricia C. Franks | SJSU 28

Available for personal or 
business use!



Social Media Tools
Socialware Sync

Source: http://sync.socialware.com/

http://sync.socialware.com/�


Social Media Tools
Arkovi

https://www.arkovi.com/

https://www.arkovi.com/�


Cloud Preservation

http://www.cloudpreservation.com/

http://www.cloudpreservation.com/�


Library of Virginia
Archives Facebook, Twitter, & Flickr



Content 
aggregator

Signiant Inc, 
Burlington, 
MA 



Content Supply Chain Management

http://www.signiant.com/



To summarize …

 Analyze the impact of various social media 
technologies on records management.

 Develop a crosswalk between your existing records 
retention schedule and records residing in social 
networking sites.

 Identify existing tools to capture and manage records 
using social media tools. 
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Thank you!

Patricia C. Franks, Ph.D., CRM
MARA Program Coordinator

School of Library and Information Science
San Jose State University

patricia.franks@sjsu.edu
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