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1. Media Matrix (MM) 

Description:	 Media Matrix (MM) is an internal State Department database that provides a 
source of information on country media environments (TV, print, radio, and 
Internet websites). The data is used by the Department to target and shape 
informational products and services. The database is populated by Information 
Specialists at U.S. embassies and in Bureau of Public Affairs who update 
information on existing media outlets on a recurring basis. The matrix was 
launched in June 2005. 

The database can include: market share and reach of popular media outlets; 
number of "hits" on popular websites; and household media consumption 
statistics. Information content can include (1) cross-products, and (2) single 
country products. Cross-products can include (a) all media by region, country; 
and (b) media by type, country. Single country products can include: (a) media 
and websites by name; (b) websites by country; (c) print media by country; (d) 
radio by country; (e) TV by country; (f) TV by transmission; and (g) country 
influence information. The latter shows the percentage of the general public in 
each country that obtains its information from TV, radio, print, Internet, and other 
sources in an average week; the total number of households, number of 
households with TV s, pay TV households, radio listeners, and Internet users. The 
information on Internet websites, for example, can include: reporting country; 
website name; urI; content; focus of audience; language; ownership (private or 
public); political leaning; number of daily visitors; confidence level; and 
comments. The information on print media can include: reporting country; 
publication name; frequency and format; content; focus of audience; language; 
ownership, and ownership distribution; political leaning; circulation; confidence 
level; target audience (also by gender and age range); and comments. A similar 
array of information can be available for each category within the matrix. Also 
shown is the edit history to show currency of the data. 

Disposition:	 Temporary. Cut off when media outlet no longer exists. Destroy/delete 3 years 
after cutoff or when no longer needed, whichever is later. 

DispAuthNo:	 Pending 




